
PSC 32-334: Candidates, Campaigns and Citizens 
Tuesday/Thursday 10:00-11:15 am 

 
Dr. Emily Sydnor       Mood-Bridwell 212 
Contact:        Office Hours:  
Office phone: 512-863-1587     Wed. 1-4 pm  
sydnore@southwestern.edu     and by appointment 
 
COURSE DESCRIPTION 

In 2012, 235 million Americans voted in the presidential election.  With that many people voting 
no one person could influence the election, yet citizens came out in droves to support their 
preferred candidate.  Why? What led some citizens prefer Governor Romney while others rallied 
behind President Obama?  In the first half of the course, we will examine the role of the 
campaign in influencing election outcomes.  Do all the debates, negative advertisements, media 
coverage and candidate gaffes change anyone’s mind? What factors actually play a role in 
citizens’ presidential candidate choice?  

We will examine the different contexts and characteristics that shape citizens’ decisions to vote.  
Are there specific groups or types of people that are less likely to participate in politics? What 
are the consequences of their “tuning out” for American democracy?  What (if anything) can 
candidates do to make politics more appealing to everyone? In answering these questions we 
will apply theories from political science to the 2016 presidential election and think critically 
about their usefulness in explaining the current American political environment. 

 

COURSE OBJECTIVES 

In this course, we will use the tools of social scientific inquiry to investigate human behavior in a 
specific political context—campaigns and elections. By the end of the semester, you will be able 
to:  

1. Explain what factors shape citizens’ patterns of political participation.  
2. Analyze political campaign strategies to determine strengths and weaknesses.  
3. Develop your own campaign strategies for political candidates by synthesizing 

information about voters and the political environment. 
4. Be aware of the barriers to political participation for yourself and others.  
5. Identify the resources you need to investigate a research area of interest.  
6. Apply the tools of reading, writing, and research in political science to deconstruct 

arguments and engage in critical analysis. 
 

MATERIALS 

Achen, Christopher H. and Larry Bartels (2016). Democracy for Realists: Why Elections Do Not 
Produce Responsive Government. Princeton: Princeton University Press.  

Medvic, Stephen K. (2011). New Directions in Campaigns and Elections. New York: Routledge.  

Sides, John and Lynn Vavreck. (2013). The Gamble. Princeton: Princeton University Press.  

 



HOW TO SUCCEED IN THIS COURSE 

This course emphasizes active learning, using a range of interactive assignments to investigate 
the relationship between media and politics.  Here are a few tips that will help you be successful 
in this course.  

1. Plan ahead. Keep due dates for both the weekly assignments and the larger projects in 
mind and plan your work accordingly.  Part of surviving college and the professional 
world beyond is knowing how to budget your time, and I will not be forgiving of late 
assignments that are the result of poor planning.   
 

2. Use your resources.  I am your most valuable resource, and I want to help you!  If 
something isn’t clear after our class discussion or an assignment, don’t hesitate to visit 
my office hours, talk to me after class, or send me an email.  I aim to be responsive and 
timely in my feedback and email replies. That being said, see number 1 above—don’t 
email me at midnight the night before an assignment is due and expect a response.  
Instead, think about your schedule and come see me in advance if you think there will be 
any problems.  

Beyond myself, there are dozens of great resources for studying campaigns, elections and 
political behavior out there on the internet.  The Monkey Cage and Mischiefs of Faction 
are two blogs written by political scientists on a range of topics, including campaigns, 
elections, and voting behavior.  FiveThirtyEight offers data-drive analysis of myriad 
topics, including politics.  The Pew Research Center’s U.S. Politics and Policy wing and 
the National Election Studies offer a wealth of polling and survey data on a range of 
issues. And if there’s another type of information you’re looking for, just ask me or one of 
Southwestern’s librarians—we’ll help you track it down. 

 

ASSESSMENT AND EVALUATION 

1. Memos (30%)  
Throughout the course, you will be asked to write six memoranda connecting a set of 
readings to current events and the 2016 presidential election. For each memo, you will 
be given information about your audience, your role as the memo writer and the problem 
that needs to be addressed.  Some memos may require you to do additional research 
about the campaigns or general political context. 
 
What is a memo? The Purdue Online Writing Lab describes them as follows:  

Memos have a twofold purpose: they bring attention to problems and they solve 
problems.  They accomplish their goals by informing the reader about new 
information like policy changes, price increases, or by persuading the reader to 
take an action, such as attend a meeting or change a current production 
procedure.  Regardless of the specific goal, memos are most effective when they 
connect the purpose of the writer with the interests and needs of the reader.  

We will discuss proper formatting and style in class, and a sample memo is available on 
Moodle.  The Purdue Online Writing Lab also offers suggestions for how to approach this 
type of assignment.  

 



2. Research Design & Essay (50%) 
You will write a research paper of no more than 10 pages on a topic of your choice 
related to the course.  This paper will (a) briefly review the literature on a topic discussed 
in class, (b) pose a question that comes out of those readings, and (c) propose a feasible 
research design that could be used to answer this question.  To make this process easier, 
we will complete various activities throughout the course of the semester, culminating in 
the final research paper and design.  These include:   

Components of research design (5%): Choose one of the research-based articles listed 
below and complete the research design worksheet (available on Moodle) for that article.   

Christenson, Dino P. and Corwin D. Smidt. (2014). “Following the Money: Super 
PACs and the 2012 Presidential Nomination.” Presidential Studies Quarterly 
44(3): 410-430. 

Brader, Ted. (2005). “Striking a Responsive Chord: How Political Ads Motivate 
and Persuade Voters by Appealing to Emotions.” American Journal of Political 
Science 49(2): 388-405.  
Weinchenk, Aaron C. (2015). “Polls and Elections: Campaign Field Offices and 
Voter Mobilization in 2012.” Presidential Studies Quarterly 45(3): 573-580.  

Essay proposal (10%): No more than 3 pages. I will give you a handout explaining the 
essential components of this proposal in advance.  Generally, the proposal should offer a 
clear research question, explain the importance of this question, and provide a tentative 
outline of the essay.  As part of this proposal, you will need to complete the research 
design worksheet again, this time identifying each of the components as they will appear 
in your own research design.  This exercise will ensure you have a feasible, valuable 
research question and will help you organize and refine your ideas.  

First draft (10%): This draft should be between 7-10 pages. It is an opportunity to get 
feedback on your essay before you submit your final copy. Please note, the better your 
first draft, the more helpful feedback you are likely to get from your peers! Bring three 
copies of your draft to class for peer review. 

Peer feedback on two papers (5%): You will read and comment on two other students’ 
essay drafts using a rubric we create together in class. This allows you to offer your peers 
helpful feedback on their essay, reflect on your own essay, and learn about other areas of 
research. 

Final essay + self-assessment (20%): Your final essay should be no more than 10 pages 
(not counting footnotes or bibliography).  In addition to the essay, please include a one-
page (single-spaced) response to the feedback you have received from your peers noting 
your revisions from first draft, as well as a personal assessment of your essay.  

3. Attendance & Participation (20%)  
Part of being a good colleague and good democratic citizen is engaging in thoughtful and 
civil discussion and actively listening to your peers.  I expect you to participate in class 
activities and discussions, thereby improving your verbal communication skills and 
practicing how to analyze, critique, and respond respectfully in discussion.   
 



In order to participate, you must be present!  Much of the work we do in class will 
reinforce the assignments you complete for a grade; therefore it is to your benefit to be in 
class every day.  You are allowed two unexcused absences throughout the course of 
the semester.  Each unexcused absence exceeding two will result in a five-point 
deduction of your participation grade.  Doctor’s notes do not exempt absences from this 
policy (but please let me know in the event of any prolonged, severe illnesses or other 
extenuating circumstances).   

IMPORTANT DEADLINES 

Unless otherwise specified, assignments are due by the beginning of class.  

Memos Specified in syllabus calendar 
In-class Presentation Date varies (see Google spreadsheet) 
Components of Research Design September 29 
Research Proposal  October 13 
First Draft November 22 
Peer Feedback November 29 
Final Essay + Self-assessment December 7 

COURSE POLICIES 

Pre-requisites: Students must have completed PSC 32-114 (American Politics) to enroll in this 
course.  

Late assignments: You may turn in an assignment late for a 1/3-letter grade deduction per day 
(so an A paper receives an A- if it is turned in within the first 24 hours after the deadline, B+ 
when two days late, etc.).  I will not remind you to turn in late papers.  

Citations: The political science department has decided that students in every course will use 
the Chicago Style of citation in all their writing assignments.  For the sake of uniformity, we ask 
you all to consult the same text, Kate Turabian’s guide to the Chicago style, titled A Manual for 
Writers of Term Papers, Theses, and Dissertations, for information on how to employ this 
method of citation in your writing.  I will not accept work that is not cited properly.    

Academic Integrity: Please read the honor pledge and learn what constitutes an honor code 
violation, especially as regards cheating and plagiarism.  People usually are aware of what 
constitutes cheating, but many might be unsure of what exactly plagiarism is all about.  The 
academic honor code can help clarify. Plagiarism is intellectual theft and you must know what 
constitutes it to avoid it. Using the words and ideas of others without acknowledgement is the 
essence of plagiarism. You can unintentionally plagiarize by failing to cite sources or 
incorrectly citing your sources. To avoid honor code violations, read the section below and 
cite your sources properly. In addition, on all your written work for this class, you must affirm 
the Honor Code by writing the pledge and signing your name beneath it: “I have acted with 
honesty and integrity in producing this work and am unaware of anyone who has not.”  
Questions about the Honor Code may be directed to: Jaime Woody, Dean of Students 
(woodyj@southwestern.edu). Phone 863-1624. 

  



Grading: Your grades will be calculated on the following scale: 

 A+ 97-100  B+ 87-89  C+ 77-79  D+ 67-69 

 A 93-97  B 84-86  C 74-76  D 64-66 

 A- 90-92  B- 80-83  C- 70-73  D- 60-63 

The University Honor Code applies to all graded assignments.  The work should be yours alone 
and no one else’s.   

Accommodating Disabilities: Southwestern University will make reasonable accommodations 
for persons with documented disabilities. Students should contact the Center for Academic 
Success to determine their eligibility to receive accommodations.  To arrange accommodations, 
students should contact Maria Pena, the Access and Academic Resource Coordinator, 
(penam@southwestern.edu) within the Center for Academic Success (in the Prothro Center): 
call 512-863-1286 or email success@southwestern.edu. Students seeking accommodations 
should notify the Access and Academic Resource coordinator at least two weeks before services 
are needed.  It is the student’s responsibility to discuss any necessary accommodations with the 
appropriate faculty member. 
More information can also be found here: 
http://www.southwestern.edu/offices/success/forstudents/services.php. 
Technology: You are welcome to use your laptop or tablet to take notes for class, and at times 
we may use multiple laptops to look up information and watch or listen to course material.  
However, I expect these items to only be used for class-related purposes and not for your 
amusement or distraction. On the first day of class, we will come to an agreement as a class as to 
the penalty for inappropriate use of technology. 

  



SCHEDULE 

How does the electoral system work?  

Aug. 23 Introduction, No readings.  

Aug. 25 To read:  

U.S. Constitution 

New Directions ch. 1 

Sides, John, Daron Shaw, Matt Grossmann and Keena Lipsitz. (2015). 
Campaigns and Elections, 2nd edition. New York: W.W. Norton. Ch. 2 

 

Why do people vote?  

Aug. 30 To read:  

Anthony Downs, (1957). An Economic Theory of Democracy. New York: 
Harper & Row.  Chapter 8, p. 114-122.  

Achen and Bartels, ch. 1-2 

 

NO CLASS SEPTEMBER 1 DUE TO AMERICAN POLITICAL SCIENCE 
ASSOCIATION ANNUAL MEETING 

How do the “fundamentals” shape election outcomes?  

Sept. 6 

 

To read:  

Sides and Vavreck, ch. 1, 2, 7 (pgs. 174-189)  

Achen and Bartels ch. 4 

 

Sept. 8 To read:  

Achen and Bartels 5-6 

Memo #1 Due  

 

Sept. 13 To read:  

Green, Palmquist and Schickler (2002). Partisan Hearts and Minds ch. 1 
Vedantam, Shankar (2012). “Are Independents Just Partisans in Disguise?” 
NPR, Aug. 22.  

Achen and Bartels, ch. 8 

 

	 	



Sept. 15 To read:  

Achen and Bartels, ch. 9-11 
 

Sept. 20 To read:  

Fiorina, Morris P. and Matthew S. Levendusky. “Disconnected: The Political 
Class versus the People.” In Red and Blue Nation: Volume 1, Pietro S. Nivola 
and David W. Brady, eds. Washington, D.C.: Brookings Institution Press.  
(including comments and responses) 

Doherty, Carroll and Jocelyn Kiley. (2016). “Key Facts about Partisanship and 
Political Animosity in America.” Pew Research Center, June 22.  
Memo #2 due 

 

How can we use the fundamentals to predict election outcomes?  

Sept. 22 To read:  

New Directions ch. 3 

Campbell, James E. (2012) “Forecasting the 2012 American National 
Elections” PS: Political Science and Politics 45(4):610-613.  

Choose one of the following forecasts of the 2012 presidential election:  

Abramowitz, Alan (2012). “Forecasting in a Polarized Era: The Time for 
Change Model and the 2012 Presidential Election” PS: Political Science & 
Politics 45(4): 618-619 

Hibbs, Douglas A. “Obama’s Reelection Prospects under “Bread and 
Peace” Voting in the 2012 US Presidential Election.” PS: Political Science 
& Politics 45(4): 635-639.  

Holbrook, Thomas M. (2012). “Incumbency, National Conditions, and 
the 2012 Presidential Election.”  PS: Political Science & Politics. 45(4): 
640-643.  

Cuzan, Alfred G. (2012). “Forecasting the 2012 Presidential Election with 
the Fiscal Model” PS: Political Science & Politics 45(4): 648-650.  

Silver, Nate (2016). “A User’s Guide to FiveThirtyEight’s 2016 General 
Election Forecast” FiveThirtyEight.com  

 

  



Presidential Primaries: Does the Party Decide?  

Sept. 27 To read:  

Vox. (2016). “Guide to the Presidential Primaries” Vox.com, March 8. (skim 
through for background information) 

Sides and Vavreck, chs. 3-4 

Cohen, Marty, David Karol, Hans Noel, and John Zaller. (2008). The Party 
Decides: Presidential Nominations Before and After Reform. Chicago: 
University of Chicago Press, ch. 7.  

Chait, Jonathan. (2016). “If Trump Wins, Do Parties Still Decide Their 
Nominees?” New York Magazine Daily Intelligencer, January 29.  

 

What is the role of the Electoral College in shaping campaigns?  

Sept. 29 To read:  

Shaw, Daron  (2006). The Race to 270: The Electoral College and the 
Campaign Strategies of 2000 and 2004. Chicago: University of Chicago 
Press. Chapter 3  

Memo #3 Due 

Components of Research Design worksheet due 

 

Can big donors shape election outcomes?  

Oct. 4 To read:  

Boatright, Robert G. (2017). “Fundraising: The New Rules” in Campaigns on 
the Cutting Edge, ed. Richard J. Semiatin. Washington, D.C.: CQ Press.  

Bennet, James. (2012). “The New Price of American Politics.” The Atlantic. 

Christenson, Dino P. and Corwin D. Smidt. (2014). “Following the Money: 
Super PACs and the 2012 Presidential Nomination.” Presidential Studies 
Quarterly 44(3): 410-430.  

 

Oct. 6 Research Design Workshop:  

In class we will workshop your research designs.  You will be split up into 
groups and must share a first, complete draft of your design with your group 
members the night before.  For class, prepare comments on the research 
designs of each of your group members. 

 

NO CLASS OCTOBER 11 FOR FALL BREAK 

  



What role does the media play in presidential campaigns and elections? How have 
the internet and social media shaped the modern campaign?  

Oct. 13 To read:  

New Directions, ch. 9 

Geer, John (2012). “The News Media and the Rise of Negativity in 
Presidential Campaigns” PS: Political Science.  

Sides and Vavreck, ch. 5 (pgs. 115-140), ch. 6 

Research Proposal Due 
 

Oct. 18 To read:  

Stromer-Galley, Jennifer. (2015). Presidential Campaigning in the 
Internet Age. Oxford: Oxford University Press. Chapter 7. 

Bakshy, Eytan. (2012). “The 2012 Election Day Through the Facebook 
Lens.” Facebook.com 

Kreiss, Daniel. (2016). “Seizing the moment: The presidential 
campaigns’ use of Twitter during the 2012 electoral cycle.” New 
Media & Society 18(8): 1473-1490. 

 

Do negative ads really work?  

Oct. 20 To read:  

New Directions, ch. 5 

West, Darrell M. (2010). Air Wars: 1952-2008, 5th ed. Washington, 
D.C.: CQ Press. ch. 1 

Fowler, Erica Franklin, Michael M. Franz, and Travis N. Ridout. (2016). 
Political Advertising in the United States. (New York: Westview 
Press. Chapter 5 

 
Oct. 25 To read:  

Brader, Ted. (2005). “Striking a Responsive Chord: How Political Ads 
Motivate and Persuade Voters by Appealing to Emotions.” 
American Journal of Political Science 49(2): 388-405.  

Kahn, Kim Fridkin and Patrick J. Kenney (1999). “Do Negative 
Campaigns Mobilize or Supress Turnout? Clarifying the 
Relationship between Negativity and Participation. American 
Political Science Review 93(4): 877-889. 

Freedman, Paul, Michael Franz and Ken Goldstein. 2004. “Campaign 
Advertising and Democratic Citizenship.” American Journal of 
Political Science 48(4): 723-741.  

Memo #4 due 



What mobilization tactics are effective?  

Oct. 27 To read:  

New Directions, ch. 6 

Rosenstone and Hansen (1996) Mobilization, Participation and Democracy 
in America. Chs 6, 8.  

 
Nov. 1 To read:  

Gerber, Alan S., Donald P. Greene and Christopher W. Larimer (2008). 
“Social Pressure and Voter Turnout: Evidence from a Large Scale Field 
Experiment.” American Political Science Review 102(1): 33-48. 

Green, Donald P. and Alan S. Gerber. (2008). Get out the Vote: How to 
Increase Voter Turnout. Washington: D.C.: Brookings.  Ch. 10. 

Weinchenk, Aaron C. (2015). “Polls and Elections: Campaign Field Offices 
and Voter Mobilization in 2012.” Presidential Studies Quarterly 45(3): 573-
580.  

Memo #5 due 

 

Did Obama suffer a penalty for being black? Is being a woman hurting Hillary’s 
chances?  

Nov. 3 To read:  

Sides and Vavreck, pgs. 205-212.  

The End of Race ch. 2 

Hayes, Danny and Jennifer L. Lawless. (2016). “There’s much less 
gender bias in politics than you think.  Here’s why.” The Monkey Cage, 
May 24.  

Dittmar, Kelly and Melissa Deckman. (2016). “In Hillary Clinton’s run, 
the ‘woman card’ works in surprising ways. Here’s how.” The Monkey 
Cage, June 10.  

 

NO CLASS ON ELECTION DAY, NOVEMBER 8. 

  



How can laws and policies shape political participation?  

Nov. 10 To read:  

Rush, Mark (2006). “The Voting Rights Act and its Discontents” in The 
Voting Rights Act: Securing the Ballot, ed. Richard M. Valelly. 
Washington, D.C.: CQ Press.  

Ansolabehere, Stephen, Nathaniel Persily and Charles Stewart III. 
(2010). “Race, Region and Vote Choice in the 2008 Election: 
Implications for the Future of the Voting Rights Act” Harvard Law 
Review 123(6): 1386-1436 

Fuller, Jaime. (2014). “How has voting changed since Shelby County v. 
Holder?” Washington Post, July 7.  

Memo #6 due 
  

Nov. 15 To read:  

Soss, Joe (1999). “Lessons of Welfare: Policy Design, Political Learning, 
and Political Action.” American Political Science Review, 93(2): 
363-380.  

Mettler, Suzanne and Eric Welch (2004). “Civic Generation: Policy 
Feedback Effects of the GI Bill on Political Involvement over the 
Life Course” British Journal of Political Science 34(3): 497-518.  

 

How do our individual characteristics influence our voting habits (or not)? 

Nov. 17 To read:  

New Directions, ch. 10 
Schlozman, Kay. (2001) The Big Tilt: Participatory Inequality in 

America.” American Prospect..  
Haidt, Jonathan (2014). “Your Personality Makes Your Politics” 

Time.com.  
Mooney, Chris and Indre Viskontas (2014). “John Hibbing- The Biology 

of Ideology.” Inquiring Minds Podcast.  
      (Or, if you would rather read than listen, “This Machine Can Tell 

Whether You’re Liberal or Conservative” Mother Jones.  
 

  



How do our social networks influence our political engagement?  

Nov. 22 To read:  
Bond, Robert M., Christopher J. Fariss, Jason J. Jones, et al. (2012). “A 61-

Million-Person Experiment in Social Influence and Political 
Mobilization.” Nature 489:295-298.  

Walsh, Katherine Cramer. (2003). Talking about Politics. Chicago: 
University of Chicago Press, chs 1, 5.  

Rough draft of paper due to me and your peer review group 
 

NO CLASS NOVEMBER 24--THANKSGIVING BREAK 

Nov. 29 To read:  

No reading.  
Peer Review Day: Provide detailed feedback on your peers’ 

papers using the rubric provided.  
 

Where do we go from here?  

Dec. 1 To read:  

New Directions, ch. 14 
Sides and Vavreck, ch. 8 

 

YOUR FINAL PAPER IS DUE BY 5 PM ON DECEMBER 7TH. 


